digital business #simple

The role and future of

Artificial

intelligence in the B
content
management

Vision. Emotion. Technology

crOW“Pedk

In collaboration with
Crownpeak




Table of Contents

L Foreword ... e .3
2.Useof Alineveryday life ~ ...cooiiiiiiiii 4
2.1 Personal applications  veoeeiii i e e 4
2.2 Professional applications  vveiiiiiiiiiiiiiiii ittt 5
3. Development and application of AlinCMS ...l 6
3.1 Current APPRICATIONS vttt ettt . 6
3.2 FUTUrE ProSpeCtS vttt ettt ittt . 7
4. Challenges and opportunities ... 8
4] Datial protection and seCuritly  ceaen ot ittt ii i e iane e 8
4.2 Opportunities through Al oo ittt 9
5. Practical tips forusing Al ... i 10
5.1 Getting started with using Al inthe CMS i 10
5.2 Long-term strategies  ceoeeiiiiiiiiiii ittt ittt i ittt 1
6. Conclusionand outlook ... .. e 12

» Al has always been exactly what

has surprised people. «

Stefan Haming
Sales Director / Crownpeak



1 Foreword

In today’s digital world, artificial intelligence (Al) is playing an increasingly
important role.

This applies to both professional and private areas. Al technologies make it possible
to automate processes, create personalized experiences and increase efficiency.

In this white paper, we examine the diverse applications and developments of Al,
particularly in connection with content management systems (CMS).

We interviewed Stefan Hdaming from Crownpeak, who gave us valuable insights into
the current trends and future possibilities of Al.




2 Use of Al in everyday life

2.1 Personliche Anwendungen

Artificial intelligence (Al) is playing an in-
creasingly important role in everyday life.

A practical example is the

personalization of news articles on mobile
phones, which shows how Al is making con-
tent more and more relevant to the user.

Al is also being used in the creation of texts. For example, a Christmas
story was created with the help of ChatGPT, which was very well received.

This use of Al underlines its ability to support creative processes.

Another example is the use of Al for image
generation. Al was used to create designs
for a board game, including the creation of
game pieces, game boards and packaging

The high quality and creativity of the
designs generated show the potential of Al
in the creative field.




Use of Al in everyday life

2.2 Professional applications

Al is also used in a variety of ways in a professional context.
For example, the use of Al to automatically create content. The power of Al is
particularly evident in the creative field, as it can take on tasks that were previously

considered exclusively human, such as creating music or editing videos.

These developments show that Al can not only automate repetitive tasks, but can

also play an important role in creative processes.




Development and

application of Al in CMS

3.1 Current applications

Al has already made its way into the field of content management systems.
Examples of current applications include:

a Automatic image recognition: Al can recognize objects in images and create
corresponding metadata. This makes the editorial process much easier, as
images can be automatically categorized and described.

*+ Text generation: By using models like ChatGPT, texts can be automatically
created, rephrased or condensed. This allows content to be created faster
and more efficiently.

4 Translations: Al-powered tools such as DeeplL, Amazon Translate and
Ad Google Translate enable automatic translation of content. This is particularly
useful for companies that operate internationally and need to provide content

in multiple languages.

These technologies make it possible to automate many steps in the editorial process,
which leads to significant time savings and increased efficiency. In addition, they

improve the quality of the content by producing consistent and well-written texts.




Development and application of Al in CMS

3.2 Future prospects

In the future, Al will take on even larger and more complex tasks.

For example, Al could create entire website sections, including landing pages, blog
articles, and more. This would significantly change the traditional editorial process
and make it more efficient. Al could also enable hyper-personalization by creating
individual content for different target groups and distributing it in an optimal way.
These developments could lead to editors focusing less on creating individual content
and instead making strategic decisions about what content to create and how to
distribute it.

Another area where Al could play a larger role in the future is the automatic
generation of alt text for images. By analyzing the context of a page and the
content of an image, Al can create precise alt text that is important for both search
engine optimization and accessibility. This automation saves time and ensures that
allimages on a website are correctly described.
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Challenges and

opportunities

4.1 Data protection and security

An important issue when using Al is data protection. Many companies have concerns
about security and data protection when using Al.

However, it is important to stress that

this should be done pragmatically. While
sensitive corporate data must be handled
with care, much of the content used on
public websites is less problematic.

For example, modern cars often collect
and send much more sensitive data

without causing major concerns. In

comparison, the use of Al to generate public content is less critical.

Nevertheless, companies must ensure that they do not pass sensitive data to
insecure or uncontrolled Al systems. This includes, for example, using Al to process
confidential company information or personal data.

, Companies should develop internal policies and processes
to ensure that Al is used safely and responsibly.




Challenges and opportunities

4.2 Opportunities through Al

The use of Al offers immense opportunities for businesses. By automating
processes and creating personalized content, companies can work more efficiently
and provide better experiences to their customers. Companies should have the
courage to use these technologies and not let concerns stop them from remaining
competitive. Al can help automate repetitive tasks, improve the quality of content
and open up new creative opportunities.

Another potential of Al lies in its ability to analyze large amounts of data and gain
valuable insights from it. Companies can use Al to analyze customer behavior,
identify market trends and develop personalized marketing strategies. These
data-driven approaches enable companies to better tailor their offerings to the

needs of their customers and thereby strengthen their market position.




Practical tips for

using Al

5.1 Getting started with using Al in the CMS

For companies that want to improve their online communication and CMS with Al,
there are already many useful tools and features.
Examples include:

A'O' Automated translations: Using Al tools to translate content into multiple
languages, making it possible to operate internationally without the hassle
and expense of manual translations.

\* Image editing: Automatic cropping and metadata creation for images.
This saves time and ensures that all images are correctly described and
categorized.

I _.;* Text improvement: Automatic creation of meta descriptions and titles
and improvement of text quality. This leads to more consistent and better
formulated content.

These tools can be implemented quickly and easily and provide immediate benefits.
Companies should introduce these technologies gradually and train their employees

to ensure they are used effectively.




Practical tips for using Al

5.2 Long-term strategies

Companies should also plan for the long term and strategically integrate Al into
their processes. This could include developing their own language models that are
specifically tailored to the company’s needs. Likewise, companies should invest

in training their employees to ensure that they can use the new technologies

effectively. Setting up special teams that focus on developing and maintaining
language models could be a useful measure.

Another long-term goal could be the full integration of Al into the editorial process.
This includes not only the automatic creation of content, but also the analysis and
optimization of content based on user behavior and feedback. By continuously

improving and adapting the Al models, companies can ensure that their content is
always relevant and engaging.
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6 Conclusion and outlook

Al is revolutionizing the way content is created and managed. From automatic text
creation to image editing to translation, Al offers numerous opportunities to
optimize processes and create personalized experiences. Companies that adopt
these technologies early can gain significant competitive advantages. At the same
time, data protection and security must always be taken into account to ensure
customer trust.

The future of content management systems will be heavily influenced by Al.
Companies should be prepared to invest in these technologies and use them
strategically. Developing their own language models and training employees are
important steps to exploit the full potential of Al.

We would like to thank Stefan Hd@ming for his valuable insights into the world of

Al and the future of content management systems. His perspectives show that

we are only at the beginning of an exciting development that has the potential to
fundamentally change the way we work. The coming years will show how far Al will
be able to support and transform creative processes.

This whitepaper was created based on an interview with

Stefan Heming from Crownpeak. Watch the full interview

We are happy to provide you with further information and
detailed insights into the use of Al in the CMS area.
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asioso is a digital agency based in Munich.
We combine strategic and technical advice, coupled with
creative competence and technological expertise.

We connect companies with their customers in a positive and sustainable way
and strengthen brand loyalty. Regardless of whether it is acquiring new cus-
tomers, obtaining information, purchasing or service. All relevant touchpoints

must be served consistently and error-free at all times.

In addition to many years of international project experience, our experts have

internationally recognized project management and leadership certifications.

In addition to the headquarters in Munich, asioso is also represented in Banja
Luka and Belgrade.

asioso GmbH
Nico Rehmann
Wilhelmine-Reichard-Str. 26
80935 Munich

Tel.: +49 89 954570610
E-mail: info@asioso.com
WWW.ASI0SO0.com




